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Welcome! 
You’re in the right place. 

The tactics and secrets in these pages will guide you, step-by-step, to a 
profile that gets responses - clicks, messages, calls - from the people you 
want to hear from, work with and sell to.  

Your LinkedIn profile is on 24/7. Get jobs chasing you instead of the 
other way around. 
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Before & After Flip Book

On these pages, you’ll see before-and-
afters and good examples. Some belong to 
clients whose profiles are copy-edited and 
designed by yours truly. Others are the 
creations of graduates of the Profile Payday! 
mini-course. A few are just great examples I 
wanted you to see. 

THE GOAL: 

An easy-to-understand visual guidance and 
do-this-not-that examples to inspire you to 
more easily create a profile that reflects your 
value in a way that will attract what you want.

Here’s the little 
welcome-y section. 
Best to keep it short. 
It will help you focus, 
so read on…

You get: a behind-the-scenes look at the work I’ve done on 
actual client profiles.

We’re gonna skip: a hit parade of *perfect* profiles. This is 
about creating something that's a fit for you and your career. 
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If you feel stuck in writer’s block, use the comments section 
to ask questions, 

Click here to post your question, share feedback and read 
what others have posted.  

Here’s that link again: https://app.kajabi.com/login. 

Save it.

https://app.kajabi.com/login
https://app.kajabi.com/login
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#1 rule for 

engaging on 

LinkedIn. Do 

it with ..
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Don’t write to please everyone.  

Simply put, don’t “water it down” in hopes of casting a wider net and increasing your 
chances of getting what you want - a job, client, customer.  It will only send people 
away in droves. 

Why? People want to know where you stand. And they can feel it in their bones if 
you’re hedging, holding back or concealing parts of yourself. When that happens, they 
won’t trust you.  

They will not hire you if they can’t trust you. 

Reject people and organizations that aren’t a fit.  

Get clear about what you don’t do because that pulls what you’re brilliant at doing into 
sharper focus. That’s what’s in these pages will help you do. 

Rejection is inevitable. Running from it is futile. Getting rejections from the people 
and organizations who are “wrong” for you will make it possible to get more 
enthusiastic acceptance from those who are “right” for you.   

What works! 
Be specific. Uncertainty and generality are turn-offs. If you change your mind later, you can 
change your profile later. That’s okay,  

Make a list of three to five things that are important to your reader, client, customer or future 
employer - mention these in your headline and summary.  

Use an 8-Word Position Statement >>>>  

What People Want Pt. II
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You are the most reliable advocate and 

agent of your work. Success comes 

when you craft a powerful, short 

summary making it easy for employers, 

partners or clients to understand your 

value. This initial summary is where they 

begin to trust you to solve their 

problems. 

Competition is fierce. Communicating 

your value succinctly with eight, home 

run-hitting words is something amateurs 

skip, yet pros know this is a vital first step 

and they get it right. 

Sum it up

8
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“If you can’t state your position in 
eight words, you don’t have a 
position.” 
- Seth Godin 

Get started on the 
next page
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Questions

8-Word
8

Answer these questions to get started: 

✦ WHO do you help? Be specific, i.e., not “people." 

✦ WHAT result do you deliver? 

✦ HOW do you characterize your work? Integrity, humor, precision, 
speed, accuracy, innovation? 

✦ WHERE do you operate? Could be a city, industry sector, region, 
philosophy, etc. 

✦ WRITE out at least 20 variations of your 8WP statement. Refine it. 

✦ You'll know it's right by the way it feels.  

✦ You and your career are alway evolving. Your 8WPS will be 
something you revisit and revise throughout your career. 

The best communicator gets the job. 

Good news: you don’t have to solve this 8-word puzzle in a day or 
week or even month. Take your time, let it marinate, evolve and 
emerge. This is a tool, not a command performance. Take your 
time. You got this. 

Get 8-word 
position 

statement 
samples in the full 

Profile Payday 
mini-course!

https://courtney-kirschbaum.mykajabi.com/offers/KWipJYC2/checkout
https://courtney-kirschbaum.mykajabi.com/offers/KWipJYC2/checkout
https://courtney-kirschbaum.mykajabi.com/offers/KWipJYC2/checkout
news:you
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Before & After

9

These give you a  
taste. Get 30 more 
pages in the full 
Profile Payday mini-
course!

https://courtney-kirschbaum.mykajabi.com/offers/KWipJYC2/checkout
https://courtney-kirschbaum.mykajabi.com/offers/KWipJYC2/checkout
https://courtney-kirschbaum.mykajabi.com/offers/KWipJYC2/checkout


© All Rights Reserved Courtney Kirschbaum Intl. Ltd. 



© All Rights Reserved Courtney Kirschbaum Intl. Ltd. 

Take a note

11

Have a question? You can join others who’ve visited the comments 
section. Why not go see what they asked and how I answered?  Have a 
look at what they did with their profile.  

Click here to post your question, share feedback or read what others 
have posted.  

Here’s that link again: https://app.kajabi.com/login 

Save it. 

https://app.kajabi.com/login
https://app.kajabi.com/login
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“People oriented.” “Strong interpersonal skills,” “self-starter.”  These are terms 
everyone knows, but they've lost most of their impact because everyone uses them. 

This second part is a bad paste of code that was supposed to translate to a 
graphic element, but didn’t quite work. 

03 | Before

Head over here to 
see the “after” 
version of this About 
summary.

PROBLEMS

1

2

1

2

12

 ABOUT



© All Rights Reserved Courtney Kirschbaum Intl. Ltd. 

A love of sales has consistently made me the #1 ranked or in the top 
5% of sales reps. See my 10+ sales awards below.  

A multi-award winning, medical sales representative with mature 
skillset in both clinical & business selling strategies, I offer you in-
depth medical sales knowledge and experience influencing sales 
account stakeholders. 

Exceptional clinical selling successes in:  

Molecular biology 

Genomics  

Diagnostics  

Hospital  

Healthcare 

Dental 

Generation sequencing 

Immunology diagnostics  

Oncology  

Let’s talk about how I can help you meet your sales goals. Email me 
at {email} 

STRENGTH: this candidate's awards give them a lot of 
credibility. Mention them here, then put more details in the 
ACCOMPLISHMENTS section to send your reader further into 
your profile. 

03 | After

SOLUTIONS

13

NEW ABOUT
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Use AIDA for your profile or any business writing - emails, social posts, bio summaries, 
networking messages  - where you want quick engagement and action.  

AIDA stands for: 

ATTENTION 

INTEREST 

DESIRE 

ACTION 

AIDA is a fundamental framework adored and faithfully implemented by marketers and 
advertisers because it reliably engages people and gets them to take action. To use this 
framework in your profile: 

Start by grabbing the ATTENTION of your audience 
Use your headline to do this. You can also use your masthead. This will get them in the 
proverbial door. 

Pique INTEREST by pushing their buttons 
You’ll build trust when they feel you “get” what it’s like to be them. The fastest way to do 
this is to remind them of their problem and show you understand their pain. Don’t write 
about yourself. Write about them and write to one person. “Are you worried about 
ransomware attacks?”  “Would you rather not explain to your boss why the project is 
delayed yet again?”  “Has this ever happened to you?”  You can also tell a story. Learn 
more about using stories to advance your career in Job Hunt School  https://
jobhuntschool.com 

No DESIRE. No Hire 
Show you’re going to make things better for them. Talking about your “years of 
experience” or saying you’re a “team player” won’t move the needle, Imagine a before-
and-after picture. Think crooked teeth to straight teeth in a megawatt smile or sweats to 
skinny jeans. With your words, create an “after" image to make them think and feel: “Now 
THAT is what I want.” One of my favorite examples: “Your IT systems up and running 
24/7.” That’s an image a CIO can fall in love with. 

ACTION 
You’ve made a connection. Now close with a Call To Action 
  

AIDA METHOD 

A TOOL & CHECKLIST FOR EASIER WRITING

14

https://jobhuntschool.com
https://jobhuntschool.com
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Don’t confuse telling your story with 
“explaining yourself” 

No need to feel defensive or self-conscious about gaps in employment, not 
working in your degree field or not having a degree - for the record, Ralph Lauren 
never graduated college. 

Stories can be a few sentences.  

“I went to my boss, and I said, ‘Look, I’d like to design 
these ties because I think they could be new.’ He said, ‘The 
world isn’t ready for Ralph Lauren.’ I never forgot that 
because…I thought that was a compliment.”  
-- Ralph Lauren 

Don’t waste energy trying to convince people you’re “the one.” 
Ralph Lauren didn’t transform Punks to Preppies. He found people who were 
already interested in that lifestyle and made them feel understood, then he 
offered items to complement and elevate the picture in their minds. That’s the 
result of understanding and connecting to your avatar.  

Which takes me to the final guidance… 

Be yourself  

"The truth has legs; it always stands. When everything 
else in the room has blown up or dissolved away, the 
only thing left standing will always be the truth. Since 
that's where you're gonna end up anyway, you might 
as well just start there.” Rayya Elias 

In other words, don’t beat around the bush. This guidance can open doors to 
raving fans who want you and have no qualms about paying a premium for the 
privilege. Don’t be afraid to try things and change things. If what you were doing 
was working, you wouldn’t be exploring alternatives, so go all in. 

CONNECTION

15
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Copywriter, Storyteller and 
Communications Specialist

The Candidate

16
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04 | Before

Head over to the 
next page

PROBLEMS

17

1

2

3

Hmmm. Pretty masthead picture, but what does it mean?  

Good eye contact and smiling in the profile photo, but it gives 
more of a student ID photo vibe, not a professional vibe. 

“#ONO” what's that mean? “Non-profit development/Marketing 
Copy Opportunities.” These things don’t really tell me what you 
do or what you can do for me. 

1

2

3
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Name over a photo of typewriter keys with three subheads. I 
know exactly what this person does and it’s clear they’ve spent 
some time thinking about their message and how to craft it, 
proving the promise of what they offer in their masthead: "Crafted 
Content.” 

Profile photo. Professional and positive. Looks like someone 
you’d be happy to bump into at the office, a press conference or a 
meeting.  

 Opens with their speciality. “Communications.” Got it. For whom? 
“Socially conscious organizations with development goals.” 
Check. Now I know whether or not I want to keep reading. 

04 | After

Big clean graphic masthead 
message to complement the 
stronger headline

2

3

SOLUTIONS

1

2

3
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04 | After

On the next page, learn more 
about what makes this 
powerful and discover two free 
tools you can use to get a more 
professional look and feel.

SOLUTIONS

19
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✓ You can get high-quality, professional photos for your 

masthead here on my webpage. Help yourself! 

✓ You can find free masthead designs on Canva In less than 10 

minutes. www.Canva.com  

✓ Original presentation tells you this candidate went the extra 

mile on their profile. #Rockstar #HowYouDoAnything 

IsHowYouDoEverything 

04 | After

Professional photos are great but not mandatory. 
If you’re presenting or in action doing whatever it is 
you do, get someone to snap some shots with their 
phone and use them on your masthead.

A little more about this masthead. 

SOLUTIONS

20

https://www.courtneykirschbaum.com/ultimateresourcelist
http://www.Canva.com
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I caught fire with communications. 
 
I thought I was destined teach. I finished my first year of teaching 
and was heading to Europe to teach and live my “Eat, Pray, Love” 
life.  
 
Surrounded by beautiful castles, I still felt something was 
missing. 
 
I signed up for a copywriting course and devoured it. Hungry for 
more, I took communications classes, created LI content, and 
started blogging. 
 
As an educator, I designed course content, managed 
communications, and edited materials. I combined storytelling, 
communications, & creativity to deliver targeted, engaging 
training in public speaking and writing skills. 
 
In Latin America and Europe, I used language abilities, cross-
cultural communication skills, and copy-editing to craft content, 
train skills, & develop rapport with diverse audiences.  
 
Currently, I’m a blogger and volunteer writer/editor. You can 
check out my blog at clemon.home.blog.  
 
I'd love to help you create inclusive messaging, content, & 
communications strategies to build relationships with diverse 
audiences and realize development goals. 
 
If you’re an NGO, socially conscious company, or nonprofit, let’s 
talk! Message me today to say hola, bom dia, or hello! 
 
P.S.  I'm currently in Charlotte, but I’m actively looking to relocate 
to Raleigh-Durham, Austin, Burlington (VT) or Portland areas.  

04 | Before

On the next page, get more tips 
to make it even better.

PROBLEMS

21

 ABOUT

Too “I” heavy in the 
beginning. Knowing your 
“why” through a personal 
story is important but save 
this for a blog post - “You 
can read about my “Eat 
Pray Love” experience on 
my blog here …

I’m halfway down the 
page before you start 
talking about what you 
can do for me. Move this 
closer to the top.

Oh no! You buried the 
lead. “I’d love to help you 
create inclusive 
messaging,… etc. This is a 
strong, on point message. 
Move this to the top! 

Love how you close with a 
call to action, “Message me 
today…”

1

2

3

1

2

3
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A story is great, especially since you're a storyteller, but 
it’s too early for this personal narrative. People will be 
more interested in your “Origin Story" after they know the 
answer to, “What's in it for me?”   

Yes! You start telling me what you can do, but there is way 
too much “I” in this summary.  I counted eight! There's 
another word that will engage the reader and make them 
feel more welcome here. Stay tuned. It's on the next page. 

There’s a lot of passive voice here which tends to be 
boring: “I took, created, edited…  exchange some of these 
words ending in “ed" and make them “ing.” That way, the 
reader can picture you actually doing what you’re 
describing, which is what you want. On the next page, we’ll 
make this a little more lively.  

You mention your blog, good! Great job calling to who you 
want to work with: NGOs, etc.  Let's tighten the language 
here. 

04 | Before

Head on over for the 
big reveal!

PROBLEMS

22
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Storytelling, communications, & creativity are some of the 
tools I use to deliver impactful, engaging messages both in 
writing and through public speaking. You can read about my 
work with Relay for Life below.  

A supervisor had this to say about my work: 
  
“… one of the smartest students in a cohort of 13, with a 
particular interest in theories of gender and intersectionality 
pertaining to Latinx populations. Caitlin did an excellent job as 
an instructor, devising one of the best syllabi for the entry-level 
Latin American Studies course that I’ve seen.” 

I’m also a designer, curator and editor of course content. 

While living in Latin America and Europe,  (Yep, my own 
personal Eat, Pray, Love!) I combined my Spanish fluency with 
cross-cultural communication and copy-editing to craft 
content and develop rapport with culturally and socio-
economically diverse student audiences.  

If you’re an NGO, socially-conscious company or nonprofit, 
let’s talk. Message me today to say hola, bom dia,or hello! 

Currently, I’m  in Charlotte, but open to relocation to Raleigh-
Durham, Austin, Burlington (VT) or Portland areas. Are you 
based somewhere else? Let’s talk and see if it’s a fit.  

P.S. You can see more of my work on my blog: 
clemon.home.blog. 

Strong opening clearly 
stating the result you 
deliver.

Someone else singing your 
praises almost always 
carries more weight than 
you blowing your own horn. 
I pulled this from the 
recommendations section. 

The Eat, Pray, Love 
reference subtly 
communicates that you’re 
about seeing the world and 
having meaningful 
experiences.   

Dropped in your language 
fluency and that you lived 
overseas without using “I” 
even once! 

And with room to spare! This 
is 1459 characters of 2000! 

04 | After

SOLUTIONS

1

2

3

23

NEW ABOUT

1

2

3
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CHECK YOUR PROFILE:  

Using too many words can dilute your message. Be clear and direct. 

Are there superfluous words in your profile you could cut away to get to 
the heart of the matter more quickly?

Your Turn

24
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Let’s go to the first degree

Let’s connect networks on 
LinkedIn. Hit the button.

26

Follow

✓  Lurking is so LinkedIn, but it won’t work for you. The more you 
follow and connect the more you’re seen. 

✓ If you don’t feel comfortable connecting with someone, you 
have the option to “Follow” them.  

✓ If you want to connect with someone and “Follow” is their 
default setting, Click on “More” and you’ll see an option to 
connect.  

https://www.linkedin.com/in/ckirschbaum/
https://www.linkedin.com/in/ckirschbaum/
https://www.linkedin.com/in/ckirschbaum/
https://www.linkedin.com/in/ckirschbaum/
https://www.linkedin.com/in/ckirschbaum/
https://www.linkedin.com/in/ckirschbaum/
https://www.linkedin.com/in/ckirschbaum/
https://www.linkedin.com/in/ckirschbaum/
https://www.linkedin.com/in/ckirschbaum/
https://www.linkedin.com/in/ckirschbaum/
https://www.linkedin.com/in/ckirschbaum/
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Some of my favorites

Showing some love  

for a few of the profiles that  

WORK LIKE CRAZY 

27
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12 | So Smart!

Branding in the masthead!

28

✓ This is who I am and what I do! The word cloud on this 
masthead is brilliant and easy to execute. This guides the 
reader exactly where you want them. 

✓ “What can you do for me?” is answered: Need a “Whip-
Smart Editor?” Step right up.

✓ Message received! Exactly what he delivers right at the top. 
Kaboom! No wondering. No guessing. Well done. 

✓ “What can you do for me?” is answered: beautifully in 
masthead and the headline. Excellent use of impressive 
numbers and cutting to the heart of what course creators and 
coaches struggle with  - Facebook™ ads that work.

Get 7 more pages 
of profile examples 
and a checklist so 
you don’t forget a 
thing. GET IT!

https://courtney-kirschbaum.mykajabi.com/offers/KWipJYC2/checkout
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Find something useful here? 
Please share it! 

Click below to share the love on LinkedIn or 
share it with a friend, peer or connection there 

via message! 

29

Share it!

https://www.linkedin.com/sharing/share-offsite/?url=https://jobhuntschool.com/profile-payday-freebie
https://www.linkedin.com/sharing/share-offsite/?url=https://jobhuntschool.com/profile-payday-freebie
https://www.linkedin.com/sharing/share-offsite/?url=https://jobhuntschool.com/profile-payday-freebie
https://www.linkedin.com/sharing/share-offsite/?url=https://jobhuntschool.com/profile-payday-freebie
https://www.linkedin.com/sharing/share-offsite/?url=https://jobhuntschool.com/profile-payday-freebie
https://www.linkedin.com/sharing/share-offsite/?url=https://jobhuntschool.com/profile-payday-freebie
https://www.linkedin.com/sharing/share-offsite/?url=https://jobhuntschool.com/profile-payday-freebie
https://www.linkedin.com/sharing/share-offsite/?url=https://jobhuntschool.com/profile-payday-freebie
https://www.linkedin.com/sharing/share-offsite/?url=https://jobhuntschool.com/profile-payday-freebie
https://www.linkedin.com/sharing/share-offsite/?url=https://jobhuntschool.com/profile-payday-freebie
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• Get over 3o pages of before-and-after visual samples

• A fill-in-the-blank template to write a job-getting “About” summary in 

less than 5 minutes.

• Try on some spot-on 8-word position statement samples.

• The 3 types of headlines that work best - with examples, of course!

• A road-tested 15-item checklist, so you know you’ve hit every mark.

• The one power setting to check on your profile.

• We break down a great profile, and I’ll tell you why it works!

• The “turn off” word to erase from your pro file.

• Discover what everyone wants, yet no one mentions.

• A round-up of resources to make all your changes easier.

• What your profile photo must deliver to strike gold - with examples!

• Answers to any questions you still have in your private learning area.

• Plus, all future updates and bonuses are yours!

• And more!

We’re just getting started

30

Buy it now!

Get your payday! 

You’ll get

https://courtney-kirschbaum.mykajabi.com/offers/KWipJYC2
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I’d love to work with you on your career 

strategy, LinkedIn profile, or résumé. 

I make you shine, and you kick back 

and take all the credit!  

See my offerings here. 

Want to dig a little deeper first? Find the 

complete Profile Payday! experience 

here. 

Learn more at CourtneyKirschaum.com

31

Want to go Premium? 

https://www.courtneykirschbaum.com/book-online
https://www.courtneykirschbaum.com/boostershot
https://www.courtneykirschbaum.com/boostershot
https://www.courtneykirschbaum.com/
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